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Introduction

By Heather Havenwood

Being invited as a guest on a podcast can be big boost to your sales. That’s if you follow
some guidelines. You see when you don’t have a plan or adhere to what’s prescribed from
those who have been guests before, you won't know how to monetize your podcast
experience.

And a bad podcast performance can cost you your reputation and diminish any authority
as an expert you were trying to instill.

It's not rocket science, but there are tricks, tips, solutions and common sense examples
that you should know prior to ever saying “yes” to being a guest.

That's where this book comes in. Welcome to Power Guesting. My goal is to help you
become phenomenal at “guesting”. That’s the art of being a better podcast guest.

It wasn’t always easy. | made mistakes. As you'll soon discover. But what | learned
through failing, through being a guest on hundreds of podcasts and from having my own
podcast show is that if you’re not prepared, your presence will be noticed by the audience
and you won'’t resonant with them nor will you be invited back.

But when done right, your presence on a podcast can shine, can add hundreds of new
fans to your social following and make you the authority in your field.

Making sure your message, your story, your script is clear, to the point and that it does
what you have envisioned it's supposed to do is just one of the many pro tips | share with
you in this book. But your story and how you tell it, plays an important role in how you
educate, entertain and engage your podcasting audience and get them to trust you, buy
from you or join your list.

You ready to get started?
You ready to learn how to be a power guest?

Oh, and at the end of the book make sure you check out the resources and bonus offers.

Now turn the page and let’s get you started.



Understanding What A Podcast Is

Now, for those who don't understand what
podcasting is, or the benefit of being on a
podcast, let me explain. In a nutshell, it's sharing
your story through conversation with a group of
people that might be hundreds or even
thousands of miles away. Or even across the
globe.

Typically, a podcast is where one person
interviews another in 15-45 minute segments
which is then uploaded to a service so others
can listen right away or download for future
listening via iTunes, Stitcher, Google Play and
others.

Unfortunately, my first venture into podcasting
failed. But | learned some very valuable lessons,
which I'll share with you. It was in early 2013 and
my podcast show was called the Sexy Boss
Show and sadly it was aired in the graveyard
section. | think it's still out there somewhere...if
you go look for it. But, honestly | didn't know
what | was doing. | didn't understand the medium
of it all, of what podcasting really meant. And
yes, there is a particular medium of podcasting.

Maybe you tried podcasting too? And if you're
reading this book, you probably want to know
how to improve, because just like me your first



venture into trying podcasting most likely didn'’t
end up successful.

The thing | learned quickly about podcasting,
which | got this from my friend Alex Mandossian
and Paul Colligan, it is all about the “low hanging
fruit”. Which | didn’t understand at first, but the
more | listened to Alex the more | got it. It was
this simple approach that opened my eyes to
how | could be better at podcasting and
ultimately teach you how to be better as well.

The low hanging fruit...is audio! What? You
thought | was going to say something else?
Audio is one of the those few remaining
mediums that allows you to go anywhere and
just listen. With iTunes and your iPhone or MP3
player or mobile device you can download audio
apps and listen on the go. Mobility and On-
Demand is the key.

This becomes that low-hanging fruit. Audio
can go with you where you go. In your car,
walking down the street, on a plane, while on a
cruise or even in jungle...that's the beauty, you
could be traveling anywhere and you can still
listen. You can download an episode and take it
with you. So if you don't have Wi-Fi, because
you're on the beach or high in the sky on a plane
or walking through a rainforest you can still be
listening to something. Yep, listening!

Audio allows us to listen while we're enjoying
life. Video doesn’t always do that.

Yup, that low-hanging fruit is audio. Not video.



That's a beauty of this medium. With
podcasting it's about storyteling and
conversation. In the world of, let's say TV
interviewing, interviewing is very short. If you've
ever been prepped by a public relations firm or
PR person, your interview time is three to five
minutes. Maybe seven if you’re a presidential
candidate. It's quick, quick, quick. Get in, get
interviewed, and out you go. It's like speed
dating. They just want tips, facts but not
necessarily a full story.

Podcasting is different. It's your chance to
slow it down a little bit and enjoy the time.

You're in it for the conversation.
It's about you sharing your story.

It's you connecting to the world and sharing
what you do. What your company does and why
they do it.

It's entertainment. It's education. It's
storytelling.

No speed dating here...this is you on a
deeper level.

You get to connect with the audience as the
expert.

Podcasting is that “go anywhere” medium that
allows you to basically give an interview with
anyone, anywhere from the comfort of your



kitchen table while drinking your morning coffee.
Imagine that! You give an interview today about
how you and why you started selling your unique
handbags online...and someone halfway around
the world is downloading that interview onto their
digital device and listening to you while they walk
the streets of Florence, Italy looking for their next
leather crafted handbag. Sale! Bam! Kind of
cool, huh?

But if you rely on a typical Public Relations
firm...podcasting usually doesn’t fit into the
agenda.

Remember speed dating?

Regular PR people have a hard time with
podcasting because they train their clients that
their job is to... answer questions fast. And then
you're done.

With podcasting, you get to broaden your
answers. You get to share your story. It's no
longer a soundbite. It's you sharing your life,
your experience, your talents, your pain and
allowing others to learn from you.

It is way more intimate than radio.

It really is a conversation.

Here is an interview | did with Jessica Rhodes
about the difference of regular PR and

podcasting.
http://heatherhavenwood.com/tag/the-win-podcast-jessica-
rhodes/
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