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Why People
Buy Things

People buy things for many reasons. A person
may buy something they need such as food. A
person may also buy something they want like a
new backpack. Sometimes shopping can be a
fun activity.

But a smart shopper knows that spending money
fo buy things is not a game. Smart shoppers think
about the cost of every item before buying.
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Smart shoppers think about the cost of items.




Many adults work and earn money. Families

use money to buy things they need and want.
Families need a place to live. They need electricity
for their home. And they may want furniture for
the home.
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Before buying a home, some people make a
budget. A budget lets a family know how much
money they can spend. The family may need a
house or apartment with two bedrooms, but they

may want four bedrooms. A budget helps them
know what they can afford.

Smart shoppers know how much money they
can spend for things they need and want before

they buy.
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