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Jump into the cockpit and  

take flight with Pilot books.  

Your journey will take you on 

high-energy adventures as you 

learn about all that is wild, 

weird, fascinating, and fun!
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 A family drives into the parking lot of a big-box store. 

Its red bull’s-eye logo means it is a Target! Today, the 

family is shopping for groceries and clothes. They also 

need sporting goods and pet supplies. Target sells this 

merchandise and much more. The family is sure to find 

everything they need. 

 Target is a chain of discount stores run by the 

Target Corporation. Its company headquarters is 

in Minneapolis, Minnesota. Today, Target is one of the 

largest retail chains in the United States. The bull’s-eye 

logo is famous around the country. Target sells a wide 

variety of everyday and seasonal 

items. Many Targets feature a 

pharmacy, coffee shop, and 

other services. Target is known 

for quality products, affordable 

prices, and friendly service. 

It makes one-stop shopping 

easy and fun!

What Is Target?

4



49 
states with 

Target stores 

#48 
on Fortune magazine’s list 
of World’s Most Admired 

Companies in 2015

nearly 
1,800  

stores in the 
United States

around 
347,000 

employees

more than 
230 

Target stores 
in California

worth more than 
$53 billion  

in 2015 

 By the Numbers
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The Dayton Family

 Target’s history began with 

George Draper Dayton. In 1902, 

he built a six-story building in 

Minneapolis, Minnesota. It was 

home to a dry goods store. 

George changed the name of his 

store twice. He finally settled on 

The Dayton Company. It was also 

known as Dayton’s department 

store. George was an honest and 

generous man. His customers knew they would find quality 

goods and friendly service at his store.

 By the 1920s, Dayton’s had become a multi-million dollar 

business. George’s sons helped him run the company. After 

George’s death in 1938, one son took over. Later, George’s 

grandsons became the owners. They found new ways to 

expand the family business. In 1956, the company built 

Southdale Center in a Minneapolis suburb. This was the 

first indoor shopping mall in the United States. Southdale 

included a Dayton’s department store as one of its anchors. 

The mall was a huge success. In time, the Dayton Company 

built three more shopping malls in Minnesota. Dayton’s was 

an anchor in each one.

George 
Draper Dayton
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Design for All   
2000s-2010s tagline

Southdale, 1956Southdale, 1956
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You’ve Just Finished your Free Sample 
 

Enjoyed the preview? 
 

Buy:  http://www.ebooks2go.com
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