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Jump into the cockpit and  

take flight with Pilot books.  

Your journey will take you on 

high-energy adventures as you 

learn about all that is wild, 

weird, fascinating, and fun!
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 For more than 100 years, people have counted on 

Crayola to inspire their imaginations. Across the globe, 

children and adults use Crayola products to draw, color, 

and paint. Today, Crayola even offers apps that bring 

drawings to life. Creating art with Crayola is easy and fun!  

 Crayola company headquarters is in Easton, 

Pennsylvania. The Crayola brand is best known for 

children’s art products. Crayons are the most famous. 

The company makes about 12 million crayons a day. 

It also makes colored pencils, markers, paints, modeling 

clay, and other art tools. In addition to kids’ craft 

supplies, Crayola makes a line of 

drawing tools and paints especially 

for adults. Crayola sells its products 

in more than 80 countries and in 

12 different languages. It is one of 

the most recognized brands in 

the world!

What Is Crayola?
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120 
standard colors 

offered today

about 
600 million 

colored pencils 
made each year

about 
465 million  

markers made 
each year

about 
3 billion  
crayons made 

each year 

more than 
400  

total crayon 
colors over time

By the Numbers
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A Colorful History
 In 1864, Joseph Binney started Peekskill Chemical 

Works in New York. The company made charcoal and 

lamp black. These pigments colored things black. 

Joseph’s son, Edwin Binney, and his nephew, C. Harold 

Smith, began working with him in 1880. They took over 

company leadership when Joseph stepped down in 1885. 

Then the company name changed to Binney & Smith. 

It began to make red pigment for barn paint. It also made 

carbon black for car tires. 

 In 1900, the cousins bought a mill in Easton, 

Pennsylvania. There, the company expanded into school 

pencils and black marking crayons. The cousins also 

developed an interest in school chalk. At that time, school 

chalk was dusty. It crumbled easily and was difficult to see 

on blackboards. In 1902, Binney & Smith created a better 

school chalk. It was whiter, dustless, and less crumbly. 

The chalk was a hit with teachers. It earned the cousins 

a gold medal prize! 

charcoal
red pigment
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The Crayola 
EXPERIENCE

The Crayola EXPERIENCE in 

Easton, Pennsylvania, is a museum 

and visitor center. Visitors see how 

crayons and markers are made. 

They learn about Crayola’s history. 

Visitors may also try out Crayola 

products at craft stations.
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Enjoyed the preview? 
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